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While a recent survey
highlights an underlying
need to bridge the gap

between industry
and academia,
experts
emphasise on
curricula revamp
In B-schools to

generate millennial

workforce
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omprehensive devel-
opment and skill-
honing module is

eradually replacing theo-
retical approach in aca-
demics. Though MBA de-
aree from a reputed B-
school was erstwhile con-
sidered to be the passporl
Lo Lthe high-flying corpo-
rate careers, of late, pro-
fessional skills add more
weightage Lo the curricu-
lum vitae. Even as the In-
dian management educa-
lion has been aligning il-
self with the global indus-
try changes, experts feel
that more reorientation
would help our B-schools
match the pace ol change.
Even as practical learning
has entercd the manage-
menl curriculum, experts
feel thal business educa-
tion in the country has nol
evolved Lo Keep with the
pace of industrial changes

Though the B-Sschool
ranking conlinues Lo be
the dilferentiating factor
for a number of manage-
menl EiHl‘.H'I‘ElI'IIH- cxperts
feel thal reputation alone
would not give stadents a
degree with a dilference.
While a recenl survey
hizhlizhls an underlying
need to bridae the gap be-
tween industry and acade-
mia, experls emphasise on
curricula revamp in B-
schools Lo generale the
millennial worklorce. A re-
cenl study by the National
Human Resources Man-
agement (NHRIDY) and 1FIM
Business School, Bengalu-
ru talks aboul a widening
gap between industry and
academia with special ref-
erence Lo managemenl ed-
ucalion in the country.

The report Htled-Curric-
ula 4.0 "Greating Future
Managers' hichlighted the
industry's expectations
rom managemenl grado-
ates and inability ol aca-
demic training Lo equip -
ture leaders with neces-
sary business skills. The
study was aimed al ram-
ing model curriculum in B-
schools Lo generale the
millennial worklorce. The
survey focussed on identi-
Iving the relevance ol the
required skills mentioned
in World Economic Fo-
rum's 'Future ol Jobs Ee-
port 2001 8'. The study high-
lighted the importance of
curriculum upgrade in B-
schools and need Lo adopl
the latest business prac-
tices. The NHED officials
maintained thal study
siresses as 1o why the cur-
riculum needs upgrading
Lo align academia with the
induslry.

With new fields like
technology, e-commerce,
agriculture and entrepre-
neurship enlering, man-
agement educalion is
evolving, Should B-School
ranking be the differentiat-
ing factor while choosing a
B-school?

Experts beg Lo dilfer.
Avinash Shivdas, assistant
prolessor, Amrilta School
of Business, savs, "This
very chase for dilferentia-
tion is presently alicnating
education from the core
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Experts highlight the need for academic training to
equip future leaders with necessary business sKills.
Though an MBA degree from a reputed B-School was
erstwhile considered to be the passport to the high-
flying corporate careers, of late, professional skills

add more

weightage to the Curriculum

Vitae.Technology and new-age fields have widened
the expanse for management education, in turn,
offering more job opportunities to students

reason of s existence -
providing value for life
and nol just living. Busi-
ness education is an in-
Ltangible experience and
rankings attempl Lo ob-
jectify this. However, as-
pirants should assess the
Teel' of true substratum
on which these numbers

stand. This feel is embed-
ded in the Alumni - their
career progression, the
unique percepltion they
develop in corporate
waorld: the 'bevond' tradi-
lional management cur-
ricula: the inclusion ol
aclivities propelled by
concern for planel and

society. such an inclu-
sion, aparl rom Lhe
placements and salary
packagzes truly {Iiﬂ'l'n'nth
ates a MBA degree.
ProfRS S "|.1f|||i vice-
president, Instilutional
Development, I'TM Group
of Institutions, says,
"Ranking should be an in-

dicator and not the decid-
ing factor. Students
should look oul lor insti-
lutions that help Lhem
develop their overall per-
sonalities. Further, Lthey
should seek an institution
thal should be able Lo
shape them in such a
manner that they are as-
sured of their emplovabil-
ity. This is possible by
making them conceptual-
Iy strong with excellent
interpersonal skills and a
NEVER SAY DIE attitude,
all wrapped in humility.
This will ensure that a
student has effectively
Lransitioned Mom campus
Lo corporale, students
are also advised 1o look
[or new age specialisa-
lions such as Dala Ana-
Ivtics, Digital Marketing
since these are the needs
of the dvnamic changing
business environmenlt.
Last but not the least, a
student should seek an
institution Lthat can one
Lo be dependable corpo-
rate citizen and a socially
responsible and sensitive
human being."

Prol R K Mishra, direc-
tor, Institute OF Public

Enterprise. Hvderabad,
savs, "some of the B-
school rankings are com-
prehensive in capluring ex-
haustive details aboul the
faculty, infrastructure, gov-
ernance, student life at the
Institute, and more impor-
Lantly placements exhibil-
ing the connect of an Insti-
Lution with the industry,
sovernment, NGOs, civil
sociely and the end-users.
One could glean into the

CONSUMER CONNECT INITIATIVE

hues, a rudimentar
knowledge of different ele-
ments of buginess and the
basics which could help in
deciding how 1o advance in
life in terms of occupa-
tions. An MBA student

with the basics could enter

any walk ol life. In
essence, MBA degree
eguips a student with gen-
eralities ol all kinds and
Lthereby vast opportunity of
choosing one's own way of
life."

MBA is a degree with a
difference, Dr Apoorva
Palkar . director, Innova-
tion, Incubation and Link-
age, Savitribai Phule Pune
Universily, says, "MBA de-
gree has aspirational value

alttached to it. Students
look al it as a degree Lhal
hones their prolessional
skills, make them compe-
Lent and confident Lo
take up posilions in the
industry that otherwise
would be tuff to get with
existing basic degrees.
3 It clearly polishes
them. develops analvli-
cal thinking and busi-
Ness acumen, Success
stories have time and
again endorsed the
two noteh climb
for individuals
wilth a good busi-
ness school de-
aree.”

track record of the Insti-
tute and also its linancial
position. However, on the
Lop ol these pointers, the
B-school ranking does also
provide a peep into the
ambitions of the Insti-
tute and its approach
to prepare the stu-
dents for transilion-
ing I'rom academics Lo
career successfully.”
He adds, "MBA is
the only degree,
which does notl in-
tend to produce ex-
perts. The MBA
COUrse prepares
Lhe students Lo ac-
gquire skills in com-
munication of all
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® Post Graduate Diploma in
Management****

¢ PGDM - Banking, Insurance and
Financial Services****

¢ PGDM - International Business

® PGDM - Marketing Management*' y

® PGDM - Human Resource
Management”

® Executive PGDM"

*** Approved by AICTE, recognized as MBA equivaient by AU,
NEA Accredited
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Amritapuri
0476 280 8100 / 8117
mba@am.amrita.edu

Bengaluru

mba@blr.amrita.edu

S@AMRITA
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. Inspired by Love, Guided by Knowledge

B0 Ranked among the Top 50 B-Schools

m in the country, Amrita School of

=L Business (ASB) offers outstanding
management programs. As a
member of AACSB (USA), the global
standard for B-Schools, ASB’s
curriculum is globally benchmarked
with the bestin the world.

» Summer Internships in leading
corporates with stipend and
Pre Placement Offer options

» Dutstanding Faculty from World class

Kellogg, Harvard, Berkeley, NYU, LSE

*» Summer programs with recognized
schools in Europe and USA

» Collaboration with many reputed
universities around the globe like
Deakin University, University of
Groningen, University at Buffalo, NY,

INDUSTRY ALIGNED CURRICULUM
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CeDAR
Analytics Research

in collaboration with
University at Buffalo
and Genpact

at Bengaluru Campus

080 251 83700/ +91 70225 88702

Education for Living
Education for Life

ADMISSIONS 2019

School of
Business

Applications are invited from
eligible candidates for

TWO YEAR FULL-TIME
MBA /MBA-MS

Amritapuri | Bengaluru | Coimbatore | Kochi

MBA-Ms g University at Bufialo

Dual Degree Offered at Bengaluru Campus

Specialisations Offered

% Business Analytics

% Marketing

 Eligibiity gl

ABachelor's degree In any discipline with
minimum 50% marksinthe aggregate

A Valid score in CAT / XAT / GRE / GMAT / MAT /
CMAT / KMAT

‘ Apply Online

www.amrita.edu/mba2019

Last Date for Receiving Application

31" January 2019

& Human Resources

# Finance # Operations

= Dpportunity for
dual =pecialisation

ITs, Wharton,

EXCELLENT PLACEMENT RECORD

More than120 Companies
visit the campus

A.O. Smith, Amazon, Bajaj Finance, Byju's,
City Union Bank, Deloitte, Federal Bank,
Godrej, HDFC, ITC, Khimji Ramdas,
Landmark, Marico, Mphasis, Netelixir,
Nuance, Oracle, Philips, Reckitt Benckiser,
S&P Global, SPAR India, TCS, Ugam, Ujjivan,
Vernalis, XSEED, Yodlee, Zoho and many more...

#8 RANKED 8

in University category as per
NIRF India Rankings 2018

for Data

3600+ GLOBAL ALUMNI NETWORK

Accredited by
NAAC with

‘A’ grade
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AMRITA is RANKED
168 in Asia, 2018
For more information, please contact
Coimbatore
0422 265 2122 / +91 99431 17777
asb@amrita.edu

Kochi
0484 285 7942 [/ +91 94009 986
mba@ j_t_:.hu._.uu.hl._+r"r|r|t3..+_-f:l|_1
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ITM Business School has created amazing

success stories for its students and alumni. In 2018, ITM 2018 Placements Snapshot
Group ranked 15th amongst the top 100 B-schools and 8th Highest: Rs.15 lac
amongst private B-schools in India by Times B-School. Average: Rs.7.5 lac

The ITM iConnect PGDM 2019-21 puts you first. We focus on
developing your business intelligence, industry exposure and
innovative thinking through our unique iConnect PGDM course,

- 12 specializations including new FinTech, Business Analytics
& Digital Marketing

- 5 months intensive Industry Internship

- 300 hours of professional development

- Over 650 on-campus recruiters

Put your career first, choose ITM FIRST!
Announcing the annual ITM FIRST SCHOLARSHIP TEST

1st Rank :100% Tuition Fees scholarship (17 awards) Scholarship Test
2nd Rank : 50% Tuition Fees scholarship (28 awards) Application Deadline
3rd Rank : 25% Tuition Fees scholarship (55 awards) 20th January 2019

B ITM Business School

Counseling Centre: Unit 211, 2nd Floor, DLF Tower A, Jasola Distric Center, New Delhi-110044

NNOVATION FIRST
NTELLIGENCE 'FIRST

FIRST

ITM PGDM 1Connect 2019-21
IFIRST SCHOLARSHIP TEST 2019

ELIGIBILITY: You need a Bachelors
degree with minimum 50% and either
CAT, MAT, XAT, GMAT, CMAT, ATMA
or NMAT by GMAC.

Apply online
www.itm.edu/pgdm

with 100 Awards upto 100% of Fees

Bcan the o8 10 Know mare

Toll Free: 1800 209 9727

pgdm.admissions@itm.edu

Campuses: Chennai Mumbai Mavi Mumbai Raipur Vadodara Warangal
ADMISSIONS OFFICE: 1001, 10th Fir, Platinum Techno Park, Vashi, Navi Mumbai

- 400703

Contact: Bhasha: 70427 57935 / 70427 58130




