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Britannia set to tackle slowdown

e ‘
Granules facility in U.S.
gets FDA observations
HYDERABAD
Granules India on Thursday
said the USFDA had
completed inspection of
wholly-owned subsidiary
Granules Pharmaceuticals
Inc's facility in Chantilly,
Virginia, U.S. on Wednesday
with two observations. They
were minor observations, the
firm said in a filing. This was a
pre-approval inspection for
seven products filed from
this facility. Granules will
respond to the observations
within the stipulated time
period,the company added.

Digit in bancassurance
agreement with KVB
CHENNAI

Digit Insurance, a new-age
insurance firm, announced its
first bancassurance tie-up
with Karur Vysya Bank Ltd.
“This tie-up will help us
reach out to the small and
medium enterprises (SMEs)
with our innovative solutions
to cover for SMEs' business
interruption and loss with a
fixed benefit, beyond the
regular coverage available in
the market,” said Kamesh
Goyal, chairman, Digit
Insurance.

L&T arm bags ‘large
order’' from Aramco
MUMBAI

A consortium of L&T
Hydrocarbon Engineering
Limited (LTHE) and EMAS
AMC Pte Ltd. has bagged a
large contract for a project
by Saudi Aramco that
includes supplying offshore
jackets in Zuluf, Marjan,
Sfaniya, and Ribyan offshore
fields of Saudi Arabia. In a
statement, LTHE said it
defines a "large contract” as
one with a value ranging
between 2,500 crore and
¥5,000 crore.

through cost optimisation

Biscuit maker’s growth rates have halved this fiscal; ‘next six months to be tough’

SPECIAL CORRESPONDENT
KOLKATA

Biscuit major Britannia In-
dustries Ltd. (BIL) has
firmed up a three-pronged
strategy to tackle the slow-
down in the fast moving con-
sumer goods (FMCG) sector,
which became evident from
the fourth quarter of FY19
and may persist till the end
of the current fiscal.

“While ensuring that we
do not pinch our customers
too much, we will tackle the
slowdown through cost opti-
misation and removal of
wastage, among other
things,” said Vinay Subrama-
nyam, head, marketing, BIL.

Introducing a raft of low
unit priced (LUP) products,

For a bigger bite: Britannia will launch region-specific
campaigns to reach its target audience. =reuTers

priced within 15, will also
be a part of this strategy, it is
learnt. Mr. Subramanyam
was here to launch a thinner
and crispier version of the
company’s 51-year-old brand
of crackers now marketed as

Nutri Choice sugar-free
crackers. Eastern India ac-
counts for a quarter of Bri-
tannia’s sales.

Noting that growth rates
had halved this fiscal due to
the slowdown, he said that

IOB plans to rank branches on specific
parameters to improve performance

Successful models will be replicated in other branches: MD

SPECIAL CORRESPONDENT
CHENNAI
Indian Overseas Bank (IOB)
will start ranking its branch-
es based on specific parame-
ters, at three levels, to im-
prove its performance, said
MD and CEO Karnam Sekar.
“The idea was mooted at
the consultative and idea-
tion process meet held with
branch heads across the re-
gion last week. The new ex-
ercise will be based on six to
seven parameters. Based on
the outcome, we will chalk
out a strategy for the least-
performing branch in a par-
ticular area,” he said.
Asserting that the perfor-
mance of the branches was
not bad, he said that each
branch had its own strength
and weakness.

Karnam Sekar

“Some are good in some
parameters and lack in oth-
ers. We will try to replicate
successful models in other
branches too. Similarly, this
[exercise] will be carried out
at the State level,” he added.

During the two-day meet,
he said several recommen-
dations were received from

the staff with regard to digi-
tal penetration, credit
growth to MSMEs, agricultu-
ral sector, retail sector

growth and requirements of

the infrastructure sector.

‘On recovery path’
The bank was on the recov-

ery path and would be back
in the black in the next few :

quarters, Mr. Sekar said.

In the coming days, the
bank would focus more on
recovering debt from the re-
tail, agriculture and MSME
(RAM) sector, he said.

“Slippages in the RAM
sector is under control. In
the coming days, it will
come down further. The
question is how much we
can recover and what the
haircut is,” he added.

things would be tough for
the next six months. He em-
phasised that while there
had been a deceleration,
there had been no decline.

Focus on big brands
BIL will continue to focus on
its big brands (Good Day, Ma-
rie Gold, Milk Bikis, 50-50
and Nutri Choice) and will
offer value to consumers
while launching region-spec-
ific campaigns to reach out
to the target audience. He
said that prices of select
brands may have to be in-
creased in the next quarter.
“We are watching the af-
termath of the monsoon and
the harvest, hoping for a re-
vival,” he said.

Amazon acquires 49%
stake in Future Coupons

Pact allows e-com giant to buy stake in Future Retail

LALATENDU MISHRA
MUMBAI

Global e-commerce giant
Amazon has entered into an
equity deal to acquire 49%
stake in Future Coupons, a
Future Group company con-
trolled by Kishore Biyani
and family.

“We have been informed
by Kishore Biyani and Fu-
ture Coupons Ltd. that they
have entered into a share
subscription agreement and
shareholders’ agreement
with Amazon.com NV In-
vestment Holdings LLC,” Fu-
ture Retail said in a filing
with stock exchanges.

Officials at Future Group
and Amazon declined to
comment on the size of the
deal. “Pursuant to these

agreements, Amazon has
agreed to make an equity in-
vestment in Future Coupons
Limited for acquiring a 49%
stake comprising both vot-
ing and non-voting shares,”
the company added.

“As part of the agreement,
Amazon has been granted a
call option. This call option
allows Amazon to acquire all

or part of the promoters’
shareholding in Future Re-
tail and is exercisable bet-
ween the third and tenth
years, in certain circum-
stances, subject to applica-
ble law,” it said.

An Amazon U.S. spokes-
person said: “Amazon has
agreed to invest in Future
Coupons Ltd., which is en-
gaged in developing innova-
tive value-added payment
products and solutions such
as corporate gift cards, loyal-
ty cards, and reward cards
primarily for corporate and
institutional customers.

This investment will en-
hance Amazon’s existing
portfolio of investments in
the payments landscape in
India.”

‘Innovation, key to become a $5-tn economy’

Start-ups to play significant role in the process, says Menon of Accenture in India

MINI TEJASWI
BENGALURU

Innovation should be the key
pivot for India if the country
really wants to be a $5-tril-
lion economy, said Rekha M.
Menon, chairman and senior
managing director at Accen-
ture in India.

India has been moving up
the global innovation index
but the real challenge is in
making innovation a con-
stant feature of growth
through collaborations bet-
ween governments, acade-
mia, research outfits and
start-ups, she said.

Cornerstone of growth

Speaking at the CII-organ-
ised India Innovation Sum-
mit here, Ms. Menon empha-
sised: “Innovation is the
cornerstone of growth and
there is no other alternative

Rekha M. Menon

to it. We need to be mindful
that in achieving our target
of a $5-trillion economy, in-
novation for social, econom-
ic growth is not overlooked.”

Start-ups are expected to
play a significant role in the
innovation ecosystem. India
had emerged as the third-lar-
gest hub for technology
start-ups, which was a posi-

tive sign, she added.

“The other area to focus
on is investment in R&D.
Currently, India ranks 50th
in R&D investment and this
number must go up with the
participation and partner-
ship between all stakehol-
ders in the private and pu-
blic domains,” Ms. Menon
further said.

IT product ambitions

In his address, Omkar Rai,
director general, Software
Technology Parks of India
(STPI), said the Union Go-
vernment was working to-
wards transforming India
from an IT service player to a
product nation and the re-
cently-adopted National
Software Product Policy
2019 was mostly aimed at
capitalising  upon  the
strength of the IT services in-

dustry, and convert the
country into a software pro-
duct nation.

In tune with this national
mandate, STPI was in the
process of opening 28
Centres of Excellence (COEs)
in emerging technologies at
an investment of more than
%400 crore, according to Dr.
Rai.

Currently, the global soft-
ware product industry
stands at $511 billion, of
which India’s share is a
meagre $8.1 billion.

India’s IT services market
is pegged at $177 billion, with
exports accounting for $136
billion.

The target is to expand
the country’s software pro-
duct segment to an $80-$90-
billion market by 2025, ac-
cording to the Software
Technology Parks of India.
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