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Zomato buys Uber Eats in $300 million all-stock deal

Ride-hailing firm gets 9.99% in Zomato; deal allows Uber to focus on core offering

MARKET WATCH

21-01-2020 % CHANGE

Sensex 41,324 -0.49
US Dollar 71.21 -0.14
Gold 40,807 0.13
Brent oil 64.82 -0.96

PRICE CHANGE
Adani Ports 379.95 0.10
Asian Paints 1810.75 38.00
Axis Bank 717.60 -9.60
Bajaj Auto 3097.05 -6.65
Bajaj Finserv. 9534.30.....-38.45
Bajaj Finance 4138.60. 14.00
Bharti Airtel 511.75 3.05
BPCL 463.85 6.70
Britannia Ind 3111.25 0.80
Cipla 473.40. -6.75
Coal India 202.15 1.00
Dr Reddys Lab 3060.45 0.85
Eicher Motors 21056.55...-308.55
GAIL (India) 126.75 -1.05
Grasim Ind 771.65 -1.15
HCL Tech 584.05 5.20
HDFC 2465.45 11.10
HDFC Bank 1244.35...-10.55
Hero MotoCorp 2398.70 16.90
Hindalco 205.15 -2.15
Hind Unilever 2055.40 -7.45
ICICI Bank 531.05 -3.80
IndusInd Bank 1336.35 4.40
Bharti Infratel 240.50 18.65
Infosys 762.50 -5.95
Indian OilCorp 114.80. 2.70
ITC 238.45 -3.45
JSW Steel 267.25 4.10
Kotak Bank 1625.10. 7.20
L&T 1302.35 -7.25
M&M 552.80.....-14.40
Maruti Suzuki 7302.65... -146.95
Nestle India Ltd. ... 15280.75... -136.50
NTPC 117.15 -1.10
ONGC 122.75 0.15
PowerGrid Corp 200.60 4.05
Reliance Ind 1533.90. 1.55
State Bank 313.70 -0.30
Sun Pharma 447.40. -2.05
Tata Motors 191.40 -3.60
Tata Steel 476.15.....-14.50
TCS 2171.05 0.70
Tech Mahindra 778.90 0.70
Titan 1176.20.....-11.65
UltraTech Cement....4483.55....... 15.90
UPL 577.70 -6.90
Vedanta 153.90 -3.00
Wipro 247.10 -0.90
YES Bank 3835 -0.30
Zee Entertainment...... 284.10 13.35

Indicative direct rates in rupees a unit
except yen at 4 p.m. on January 21

CURRENCY TTBUY TTSELL
US Dollar 71.00 71.32
Euro 78.86 79.24
British Pound 92.69....93.14
Japanese Yen (100) ... 64.52....64.81
Chinese Yuan 10.29.....10.33
Swiss Franc 73.36.....73.73
Singapore Dollar 52.62 52.87
Canadian Dollar 54.35 54.60
Malaysian Ringitt 17.43 17.52
Source:Indian Bank

BULLION RATES cHennai

January 21 rates in rupees with pre-
vious rates in parentheses

Retail Silver (1g) 50.6
22 ctgold (1 g) 3815

(50.7)
(3824)
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Fujitsu General plans to
double market share

CHENNALI

Japanese air-conditioner
maker Fujitsu General plans
to double its market share
India in the next two to three
years, said a top official.
"Currently, we have a market
share of 3% and we will
consider setting up a
manufacturing unit in India
when it reaches 6%," said
Etsuro Saito, president,
Fujitsu General Ltd. (FGL)
Japan. “To achieve this, we
are launching new models
aimed at the mass Indian AC
market for rapid growth,”
said Mr. Saito.

Vodafone m-pesa
surrenders licence
MUMBALI

The Reserve Bank of India
(RBI) has cancelled the
certificate of Authorisation
(CoA) of payment system
operator (PSO) Vodafone
m-pesa after the prepaid
payment instrument player
decided to surrender is
licence. Customers or
merchants having a valid
claim on the firm as a PSO,
can approach the company
for settlement of their claims
within three years from the
date of cancellation, that is,
by September 30, 2022, the
central bank said.

Rane Madras Q3 net dips
66.2% on lower sales
CHENNAI

Rane (Madras) Ltd. (RML) has
reported a 66.2% dip in its
standalone net profit to ¥3.7
crore for the third quarter
ended December 2019. The
manufacturer of steering and
suspension products and
die-casting components
posted a total net revenue of
%280 crore compared with
¥341.9 crore in the year-
earlier period. The
management's focus on cost
reduction initiatives helped
to partially mitigate the
impact of the drop in
volume, the company said.
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YUTHIKA BHARGAVA
NEW DELHI

Zomato on Tuesday an-
nounced the acquisition of
Uber’s food delivery busi-
ness Uber Eats, in India, in
an all-stock deal that will give
the U.S.-headquartered ride-
hailing services 9.99% stake
in Zomato.

Effective Tuesday, Uber
Eats’ operations in the coun-
try have been discontinued
and users, along with restau-
rants and delivery partners
are being directed to
Zomato.

Uber, which is aiming to
turn profitable by 2021, had
launched Uber Eats in India
in 2017, and has about
26,000 restaurants listed on
the platform across 41 cities.

According to sources,
while the Uber Eats India bu-
siness comprised 3% of the
global gross bookings for the
company, it accounted for
more than 25% of the com-
pany’s adjusted EBITDA loss-
es for the first three quarters
of 2019 amid stiff competi-

In December,
PV retail sales
slid 9%: FADA

PRESS TRUST OF INDIA
NEW DELHI

Automobile dealers’ body
FADA on Tuesday said re-
tail sales of passenger vehi-
cles (PVs) in December
2019 declined 9% to
2,15,716 units year-on-year
as even the best offers
failed to lift weak consum-
er sentiments.

According to the Federa-
tion of Automobile Dealers
Associations (FADA), PV
sales stood at 2,36,586 un-
its in December 2018.

Two-wheeler sales de-
clined 16% to 12,64,169 un-
its. Commercial vehicle
sales declined 21% to
67,793 units.

Three-wheeler sales, ho-
wever, rose 1% to 58,324
units last month.

Total sales across cate-
gories declined 15% per
cent to 16,06,002 units in
December 2019 as against
18,80,995 units in the year-
ago month.

= Uber Eats began India operations in 2017;
has 26,000 restaurants listed in 41 cities
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from Tuesday

tion from Zomato and
Swiggy.

Deepinder Goyal, founder
and CEO, Zomato, said in a
blog that delivery partners
associated with Uber Eats In-
dia would be on-boarded to
Zomato’s fleet. However, a
source aware of the details
said that there was nothing
in the deal about absorbing
the 245 executive-level em-

Eats staff
unclear

ployees. “This will affect
about 245 employees. They
will remain with Uber Eats
till March. Some of them
might be absorbed in some
roles in Uber,” the source ad-
ded. While the two compa-
nies did not share any finan-
cial details, the deal size is
estimated to be about $300-
350 million.

Stating that this acquisi-

tion significantly streng-
thened Zomato’s position in
the category, Mr. Goyal said,
“We have acquired Uber Eats
India, and with this develop-
ment, we are the undisputed
market leaders in the food
delivery category in India.”

He added that the compe-
tition in this space would
continue to be intense and
the food delivery category
was still very small when
compared with the overall
food service market in India.

“This category will conti-
nue to grow and get built ov-
er the next couple of de-
cades, as we work
hand-in-hand with restau-
rants and food service pro-
viders to [deliver] better
food to more people.”

A source added that the
deal would enable Uber to
focus on its core business.
The growth in India will be
driven by products such as
Moto and Auto as the compa-
ny looks to expand opera-
tions to 200 cities in India,
from the current 50 cities.

Platforms see overlap of eatery
listings, says Frost & Sullivan

Uber Eats’ estimated 65,000 riders to come under Zomato

SPECIAL CORRESPONDENT
NEW DELHI

The Zomato-Uber Eats deal
is reflective of technology
trends in India, where Ama-
zon-Flipkart in the e-com-
merce space and Uber-Ola in
the ride-hailing arena have
essentially made their res-
pective markets a duopoly, a
Frost & Sullivan analysis
pointed out.

“With Zomato’s acquisi-
tion of Uber Eats, battlelines
in the food delivery space
have been [re]ldrawn, as
Swiggy and Zomato battle it
out for supremacy,” the re-
port said.

With this deal, Zomato
would get an expanded de-
livery network and capacity
by on-boarding Uber Eats’
large network of delivery

With new launches, Hyundai sees
India demand growth in 2020

Expects low single-digit industry growth; eyes multi-purpose vehicle segment

YUTHIKA BHARGAVA
NEW DELHI

Hyundai Motor India ex-
pects to see growth in de-
mand for its vehicles in 2020
on the back of a slew of pro-
duct launches slated for this

year, a senior company exec-

utive said. The company,
which, on Tuesday,
launched Aura, a new com-
pact sedan, is expected to in-

troduce newer models of

Tuscon, i20, Creta and Ver-

na. Hyundai is also looking

at entering the multi-pur-
pose vehicle segment in the
country.

“We should see positive
growth [this year]. With pro-
duct launches planned this
year, we expect to outper-
form industry in a very com-
petitive environment, and
hopefully, gain market
share,” the company’s MD

and CEO S.S. Kim told The

Slowing economy to hit

premium growth: Moody’s

Ample room for growth, says agency

SPECIAL CORRESPONDENT
MUMBAI
Moody’s Investors Service
said that the country’s slow-
ing economy will weigh on
insurance premium growth
over the next 2-3 years while
the supportive measures
put in place by the Insu-
rance Regulatory and Deve-
lopment Authority of India
(IRDAI) will help counterba-
lance the deteriorating eco-
nomic environment.
“India’s GDP growth wea-
kened to its slowest rate in
five years in the fiscal year
ended March 2019, and the
resultant financial pressure
on rural households amid
weaker job creation is in
turn also weighing on pre-
mium growth,” says Benja-

min Serra, a Moody’s senior
vice-president.
“Nevertheless, the coun-
try’s low insurance penetra-
tion rate suggests ample
room for further growth,
while supportive govern-
ment and regulatory initia-
tives are also helping miti-
gate the currently
challenging environment
for Indian insurance firms,”
the report said. Health pre-
miums, in particular, are
likely to increase as a result
of Ayushman Bharat, it said.
Also, IRDAI has put in
place a series of measures,
including the removal of the
limit on foreign ownership
in Indian insurance inter-
mediaries, which  will
strengthen distribution.

Aura of hope: S.S. Kim, MD and CEO, Hyundai Motor, at the
launch of its compact sedan 'Aura’. =KAMAL NARANG

Hindu. In 2019, Hyundai saw
its sales decline about 7%
compared with a decline of
13% for the industry. Mr. Kim
added that in 2020, the in-
dustry should see low single-
digit rise in demand. “Auto-
motive vehicle demand will
be determined based on va-
rious factors... maybe the

FMCG growth slows to single digit in 2019:

most important and basic
one will be the macroecono-
my factor,” he said.

Given the impending tran-
sition to newer emission
norms, growth may remain
flat in the January-March
quarter, he said. “From the
second quarter, we are cau-
tiously positive about de-

mand.” The Aura, priced
between 35.79 lakh and
%9.22 lakhwill compete with
the likes of Maruti Suzuki’s
Dzire and Honda’s Amaze.

Asked why the firm chose
to introduce a compact se-
dan amid declining sales in
the segment, he said, “A lot
of first-time buyers and fami-
ly-centric car owners want to
drive a sedan.” The segment
ended 2019 with sales of 3.38
lakh units or about 11% of the
industry, he added. “Even if
it is decreasing, it remains a
substantial volume...”

He said the company was
also looking to enter the mul-
ti-purpose vehicle segment
in India, and is conducting a
feasibility study for the
same. He added that the firm
may also come out with a
first-of-its-kind product and
which could not be placed in
any segment as of now.

partners, estimated to be

65,000 riders, without
burning too much cash, it
said.

“An additional benefit is
the potential to [add to] the
number of restaurants on its
platform, especially in south
India, where Swiggy holds
sway. However, this factor is
likely to have only limited

impact, considering that in
the 40-odd cities where Ub-
er Eats had presence, Zoma-
to already has almost 85-
90% of restaurants on its
network. In other words, it
gets to add only 10% of Uber
Eats’ unique set of restau-
rants,” it said.

Swiggy still leads?
Despite this transaction,
Swiggy remained arguably
the leading market player in
the country, it said. “It will
be interesting to see how in-
tense the rivalry between
Swiggy and Zomato will get.
With new players such as
Reliance and Amazon likely
to enter the market, 2020
could be a ground-breaking
year for food delivery in
India.”

SBI sees retail inflation
at 8% in January

Telecom tariff hike to add to pressure

SPECIAL CORRESPONDENT
MUMBAI

There could be more bad
news on the inflation front
which saw a five-year high of
7.35% in December. The
State Bank of India (SBI) has
projected consumer price
index-based inflation at bet-
ween 7.8-8% for January in
case the current trends in
vegetable prices continues.

The report from SBI said
core inflation could rise
further on the back of tele-
com price increase and a
larger increase could push
headline inflation closer to
8%.

“Specifically, we find evi-
dence that retail food prices
vis-a-vis wholesale food
prices decline slowly when
inflation is declining and ris-
ing at a much faster pace
when inflation is rising, indi-
cating that inflationary ex-
pectations are always en-
trenched and take time to

Macroeconomic factors, consolidation among small players led to slowdown

SPECIAL CORRESPONDENT
MUMBAI/NEW DELHI

After two years of clocking
double-digit growth, the fast
moving consumer goods
(FMCG) segment slowed
down to single digit growth
in 2019 even as the last quar-
ter of the previous calendar
year indicated that the slow-
down is showing signs of
abating.

Nielsen said FMCG grew at
9.7% in 2019, much lower
than the previous year’s
growth of 13.5%. Further, the
growth trend was dampened
by a drop in volume growth
— down to 5.8% from 10.5%
in 2018 — while price-led
growth sustained at 3.4%.

“[The year] 2019 has been
a tough year for the FMCG in-
dustry with a four percen-
tage point decline, but we do

Red Ridge invites global brands
to shift base to India from China

Offers to buy entire output; India arm to invest ;400 crore

LALATENDU MISHRA
MUMBAI

With the cost of manufactur-
ing going up in China and
many international brands
looking out for cost-efficient
destinations, Red Ridge Glo-
bal is sensing opportunity
here.

The Chinese firm, started
by Indian-origin founder
Vickram Rana in 1998, is
seeking to induce clients to
shift their manufacturing
base to India by offering to
buy the entire production
output and distribute the
products across India and
global markets.

»

(9 Stone Sapphire India
manufactures and

distributes its
Sk’oodle brand of
stationery products

With global revenus of
$500 million, Red Ridge Glo-
bal is one of China’s largest
arts, craft and learning kit
suppliers having showrooms
in the U.S., India, Canada,
Malaysia and China. It has
manufacturing and packing
units in the U.S., Canada,
Hong Kong, India and in
Shanghai, Ningbo and
Guangzhou.

In India, it operates via its
100% subsidiary Stone Sap-
phire India, which has esta-
blished a distribution net-
work across the country,
besides manufacturing and
distributing its own Sk’oodle
brand of stationery products
and art materials.

Through third-party ma-
nufacturing units in Gujarat
and elsewhere, Stone Sap-
phire has managed to
achieve production that is
30% cheaper than the
cheapest products in China,
thus making a strong case to
attract multinational firms to
shift manufacturing to India.

Silver lining: Growth in the last quarter of 2019 showed signs
of the slow down stabilising. =ceTTYIMAGES

see it stabilising in the last

quarter of the year. A mix of

macroeconomic factors, and
channel and zone factors dri-
ven by manufacturers, cou-

pled with consolidation of

smaller players have been in-

Bharti Airtel
gets nod for
100% FDI

SPECIAL CORRESPONDENT
mELHI
Bharti Airtel on Tuesday
said it had got the approval
from the Department of
Telecom to increase fo-
reign direct investment
(FDI) in the firm to 100%.
“Bharti Airtel Limited
has received the approval
from DoT vide its letter dat-
ed January 20, 2020 for in-
creasing the limit of foreign
investment upto 100% of
the paid up capital of the
Company,” the company
informed the stock ex-
change. Last year, the DoT
had rejected the applica-
tion over lack of clarity on
the foreign investor.

strumental in the slow-
down,” said Prasun Basu,
South Asia Zone President,
Nielsen Global Connect.

“A lower pace of innova-
tion has further limited con-
sumer demand pick up. Ho-

wever, 2020 offers a stable
outlook for the industry ar-
resting the 2019 decline,” he
added. More importantly,
the growth in the last quarter
of 2019 — although much
lower than the correspond-
ing year-earlier quarter —
showed signs of the slow-
down stabilising to a certain
extent.

“The last quarter of 2019
saw the FMCG industry grow
at 6.6% (7.3% with e-com-
merce), indicating an arrest
as against the sharp slow-
down witnessed in the pre-
vious quarters. The same pe-
riod a year ago was a high
double digit (15.7% in Q4
2018),” said Nielsen.

Going ahead, the growth
in the first quarter of 2020 is
expected to be in the range
of 8% to 9% — the lowest first

Embassy eyes co-living
infra with 2,000 cr. chest

To ready 20,000 beds across 3 cities

SPECIAL CORRESPONDENT
BENGALURU

Embassy Group is to invest
32,000 crore in developing
next-generation co-living in-
frastructure for students
and young professionals
across six cities in India.

The builder’s co-living
brand Olive by Embassy has
a mandate to ready 20,000
beds in the next 12 to 18
months, according to the
group.

Aditya Virwani, COO, Em-
bassy Group and co-foun-
der, Olive, said in the first
phase, the company would
ready 20,000 beds — with
Bengaluru getting 15,000,

Chennai 2,500 and Pune
2,500. “The shared econo-
my concept has percolated
to all aspects of society,
creating... disruptions as
well as opportunities. There
are over 36 million students
in higher education and the
migrant millennial work-
force is growing at a rapid
pace across metros,” he
said.

In the second phase, the
company is planning to add
more co-living spaces in
Bengaluru, Hyderabad,
Mumbai, Pune and Delhi
NCR with a vision to take the
brand international over the

next few years.

Rise in retail inflation had
prompted the RBI to hold
interest rates in December.

die down,” Soumya Kanti
Ghosh, group chief econom-
ic adviser, SBI, who auth-
ored the report, said, ad-
ding that this did not
portend well for the CPI tra-
jectory going ahead. Rise in
retail inflation had prompt-
ed the Reserve Bank of India
to hold interest rates in the
December review of mone-
tary policy, despite cutting
the growth forecast.

Nielsen

quarter growth in three
years. Nielsen expects the
full year growth to be bet-
ween 9% and 10%.

Rural demand recovery
In a similar context, rating
agency Crisil has said that an
expected recovery in rural
demand, coupled with stea-
dy urban demand, is set to
lift revenue growth of the
FMCG sector to 10-11% in fis-
cal 2021, close to the levels
witnessed in fiscal 2019.

“Rural demand is expect-
ed to recover gradually from
March-April 2020, riding on
an increase in farm incomes
given better storage levels in
reservoirs after a good mon-
soon, better rabi output and
good visibility for the up-
coming crop seasons,” stated
Crisil.

Danfoss
invests €15 mn
in Pune unit

PRESS TRUST OF INDIA
MUMBAI

Danfoss has invested €15
million to set up a facility
in Pune for manufacturing
mobile hydraulics for the
construction, agriculture
and other off-highway veh-
icle markets.

The company’s Indian
subsidiary Danfoss Power
Solutions will manufacture
products like electronic
controls, pumps and
valves, among others in
this facility. “This is for the
first time we are manufac-
turing these products here
for Indian customers as per
their needs,” a senior com-
pany official said.
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