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Oyo furloughs thousands
in setback for SoftBank

The startup has more than
$1 bn of cash in the bank
and is exploring options to
remain viable over at least
the next 36 months

SARITHA RAI
Bangalore, April 8

OYO HOTELS & Homes, the Indian bud-
get lodgings service backed by SoftBank
Group,is placing thousands of its employ-
ees globally on indefinite furlough as it
tries to survive through the coronavirus
pandemic, according to people familiar
with the matter.
Oyosaidinastatementit’s furloughing
employees in countries excluding India
without specifying numbers, adding that
it’s not considering job cuts at this time.
The startup,one of the largest in SoftBank’s
portfolio, has more than $1 billion of cash
in the bank and is exploring options to
remain viable over at least the next 36
months,one of the people said.It hasn’tyet
determined the precise number of workers
to be furloughed because it is sorting
through local labourlaws in various coun-
tries,said the person,who didn’twant tobe
named disclosing internal discussions.
Oyo’smove — tantamount to going into
hibernation — is the latest setback for
Masayoshi Son’s SoftBank,whose portfolio
has been buffeted by WeWork’s infamous
implosion and volatile share prices at once
high-flying Slack Technologies and Uber
Technologies. The billionaire has called for
greater financial discipline among the

founders in his portfolio, spurring job cuts
at outfits such as Zume Pizza and shut-
downs of startups including Brandless.
Son has been a keen supporter of Oyo
founder Ritesh Agarwal, helping fund the
hotel company’s fast international expan-
sion.Oyohadbeen growingatarapid clipbut,
aswith othertravel businesses,the outbreak
of Covid-19 worldwide has side-swiped the
company.Itsreputationalsohassuffered due
to customer complaints about bad experi-
ences along with grievances about poor or
unfair treatment from several of the more
than 20,000 hotel ownersin its chain.
Furloughing employees isjust oneofa
series of actions to be taken by Oyo,which
include management pay cutsand a freeze
on marketing spending. Agarwal will
forego his entire salary for 2020. In Janu-
ary,even before coronavirus reached pan-
demic proportions, Oyo had already fired
thousands of employees and cut mini-
mum guarantee agreements with hotel
partners in an effort to stanch cash bleed.
Six-year-old Oyo increased revenue to
$951 million for fiscal year 2019, from
$211 million the previous year. Losses

COAI asks PSUs to pay
320,000-crore dues
to telecom vendors

KIRAN RATHEE
New Delhi, April 8

TELECOM INDUSTRY BODY COAI has
sought earliest release of around ¥20,000
crore outstanding dues to vendors like
Nokia, Sterlite, ZTE, Ericsson etc. as these
companies are facing serious constraints
in terms of cash flows due to slowing eco-
nomic activities in the current situation.

The dues are owed by state-run com-
panies, including BSNL and MTNL, and
despite non-payment of their huge pend-
ing dues, the vendors have been support-
ing various public sector units (PSUs) in
delivering uninterrupted services, the
association said.

“The situation has become highly crit-
icalnowwith total outstanding dues from
these PSUs amounting to approximately
%20,000 crore which is pending since
long. This is adding to critical financial
woes to our member companies who are
facing serious constraintsin terms of cash
flows,” COAI director general Rajan Math-
ews saidinaletter dated April 8 totelecom
secretary Anshu Prakash.

COAI represents telecom and network
equipment manufacturers, e-commerce,
digital contentand technology partnerslike
Nokia, Huawei, Ericsson,ZTE, Sterlite, Indus,
Cisco,Qualcomm,Apple, Facebook, Google,
Amazon etc.asits members.The core mem-
bers are telecom operators like Vodafone
Idea, Bharti Airtel and Relinace Jio.

Andhra’s MedTech zone
making cheaper kits
for testing Covid-19

FE BUREAU
Hyderabad, April 8

AS PART OF the Make in India programme,
the Andhra Pradesh government has
launched new Covid-19 testingkits manu-
factured in the Andhra Pradesh MedTech
Zone (AMTZ),a medical equipment manu-
facturing zone in Visakhapatnam.

The Indian Council of Medical
Research (ICMR) has approved the Kits to
be manufactured at AMTZ while the Drug
Controller General of India (DCGI) granted
exemption from all manufacturing norms
forventilatorsinview of the current crisis.

According to Mekapati Goutham
Reddy, minister of industries, about 20
tests canbe performed with each kitand it
costs ¥1,200 for the government as
opposed to the existing kit worth ¥4,500,
and the result can be seen in 50 minutes.

The AMTZ has started making 2,000
testing kits per day and it will be supplying
theKkits to the entire country.The capacity
will be increased to 25,000 per day.

Further, AMTZ will start producing
3,000 ventilatorsand graduallyscaleit up
to 6,000 per month from May, 2020.Hin-
dustan Lifecare (HLL) will assist in the
assembly of ventilators.

TheCentrehasalreadyplaced anorderfor
3,500ventilatorsand assembling of the units
will start from April 15,2020. For this, six
companies have been selected in phase-1.
Medical equipment manufacturingisa crit-
ical area that requires about 700 to 2,000
parts,most ofwhichhavetobeimported from
different international sources.
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COAI said in the current situation
regarding the outbreak and spread of
Covid-19 pandemicacross the country, its
members are playing critical role in
addressing the challenges being faced by
individuals, corporates, emergency and
utility services etc.“However, the business
continuity of these players has been
severelyimpacted on account of the wide-
spread of this disease across the globe and
therestrictionsimposed by government to
combat the situation,’the association said.

COAI further said the huge scale of
delays and breach of contract commit-
ments by PSUs is highly detrimental to
global business sentiments towards India.

“Atatimewhen government of Indiais
doing its utmost through Prime Minister
and finance minister’s efforts to attract
foreign investment in the country, such
issues give a negative signal to global
investors on therisks oninvesting in India
and to enter into contracts with govern-
ment entities,”’it added.

climbed to $335 million, or 35% of rev-
enue, from $53 million as the startup
expanded into China and other new mar-
kets.India accounts forabout 40% of rev-
enue currently but there could be no cor-
relation between pre- and post-Covid 19
sales figures, said the person, who was
privy to discussions.

Oyo, founded by 26-year-old Agarwal,
began in India as a way to reserve budget
accommodations onlinewith reliable qual-
ity.With the backing of SoftBank,the com-
pany expanded internationally and was
aiming to become the biggest hotel chain
in theworld byroom countbefore the coro-
navirus outbreak.Itsaggressive expansion
has proven controversial after another
SoftBank portfolio company, WeWork,
crashed after attempting to go public.

SoftBank’s Vision Fund has so far
invested about §1.5 billion in Oyo. The
companyalso counts Airbnb, Sequoia Cap-
ital and Lightspeed Venture Partners as
backers. It promoted its real estate busi-
ness chief, Rohit Kapoor, to CEO for India
and South Asia in December to shake up
the business. —BLOOMBERG
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Grofers to hire 5,000 BIZEECEN
people over two weeks

PRESS TRUST OF INDIA
New Delhi, April 8

ONLINE GROCERY PLATFORM Grofersis
looking at hiring 5,000 employees toramp
up its capacity to meet the spike in orders
amid the nationwide lockdown.

The company has also partnered with
resident welfare associations (RWAs) of
over 100 societies across metros to make
essentials available to a larger number of
peopleamid the 21-daylockdown imposed
to contain the spread of Covid-19.

Outlining the steps taken by the com-
pany over the last three weeKks, its co-
founder and CEO Albinder Dhindsa said
the Grofers app is seeing over 1.5 million
people trying to order daily.

“Everyday our app is seeing over 1.5
million people trying to order. Given the
constraints on how many people we can
caterto,weareonlyabletoserve 1 outof8
customers today...(we) are working on
adding more capacity to make this work
for more people,” he said in the company
blog dated April 7.

E-commerce companies have strug-
gled todeliver orders afterthe 21-daylock-
down was imposed on March 24.

Even though the government allowed
delivery of essential goods including food,
pharmaceuticals and medical equipment
through e-commerce platforms, players
faced hiccups initially.

The surge in orders also disrupted
operations for these companies. Players
have now started resuming operations
across various cities, clearing pending
orders before accepting new ones.

“...we have resumed operations in 24
cities and our warehouses are working at
70% strength...An additional 2,000 peo-
plewere hired from industrieswhich were
deeplyimpacted by the current crisis such
as textile, manufacturing,and servicesand

would have otherwise faced income

losses,” Dhindsa said.

He added that the company now plans
tohire 5,000 more over the next twoweeks.

Grofers’rival, bigbasket had last week
said it is looking at hiring 10,000 people
foritswarehouses and last-mile delivery.

Dhindsa said over the last three weeks,
the company has delivered essential gro-
ceries to overone million householdsin 22
cities. He pointed out that organised gro-
ceryin Indiais really small.

“Kiranasare (rightfully) king as they pro-
vide customised service at a verylocal level
and constitute 95% of Indian grocery
retail...Online groceryis onlyabout 0.2% of
the overall retail market.I thinkat the end of
this crisis we will probably reach 0.5%, but
thatisstill an insignificant share,”he said.

In a separate announcement on
Wednesday, Grofers said under its part-
nership with RWAs, society group orders
will receive priority slots on its Grofers
platform versus other areas of the city.

Once it receives the order, Grofers will
bundle the order area wise and deliver
within 2-3 days.The companyis also abid-
ing by the rules and ensuring the mainte-
nance of proper hygiene and sanitation in
its facilities and vehicles.

The company has also collaborated with
MyGate,asecurityand communitymanage-
ment solution, to ensure zero-touch deliver-
iesviathelatter’s Leave At Gate feature.

Covid-19 to hit CV industry hard,
near-term outlook negative: Icra

FE BUREAU
Chennai, April 8

NEAR-TERM OUTLOOK for the commer-
cial vehicle (CV) industry weighed down
significantly by the coronavirus outbreak.
The volumes likely to contract further
between 8-10% in FY2021, said an Icra
note on Wednesday.

With cash flows of fleet operators also
under pressure, replacement demand for
new trucks is likely to remain muted till
any meaningful pick-up in the economy
and infrastructure projects fructify. An
improvement in economic environment
and resolution of liquidity constraints
remain critical for a sustained revival in
the industry, the note pointed out.

Icracontinuestomaintainanegative out-
look for the CV segment over the near-term,
given the slowing economic growth, current
overcapacity in the CV ecosystem and not so
benign financing environment, with chal-
lenges further aggravated by the recent and
rapid spread of novel coronavirus in India.

The demand headwinds are expected
to continue over the near-term given the
macroeconomic challenges in view of the
recent pandemic outbreak coupled with
weakening financial profile of fleet opera-
torsand significant price hikes because of
transition to BS-VI emission norms. This
would exert pressure on earnings and
overall credit profile of CV OEMs, which
have witnessed sharp earnings contrac-
tion over the past three-four quarters.

Shamsher Dewan, vice-president, Icra,

said: “In particular,the M&HCV (truck) seg-
menthasbeen significantlyimpacted over
the pastyear,with volumes contracting by
asharp42%inYTD FY2020.Excess capac-
ity created in the system post revision of
axle load norms in July 2018 and faster
turnaround of vehicle post GST imple-
mentation, coupled with slowdown in the
economy and infrastructure projects and
theresultantlower freight availability con-
tinue toweigh on the demand prospects.”
“Furthermore, the rapid spread of coro-
navirus and the lockdown imposed in the
country has had a significant impact on
goods movement and freight availability
over recent weeks and may continue over
the near-term.Accordingly, the outlook for
the next fiscal, especially the first half,
remains weak given the macroeconomic
headwinds in view of recent pandemic
outbreak coupled with significant price
hikes because of transition to the new
emission norms.Anyrecoveryin thelatter

half hinges on pick-up in construction
activity. However, despite some channel
inventory filling measures of OEMs,
M&HCV (truck) sales are expected to close
the upcoming fiscal with further decline
0f 12-14% during FY2021e,”he added.

As for the LCV (truck) segment, the
same started facing headwinds from the
macroeconomic and consumption slow-
down since the beginning of FY2020.Cou-
pled with subdued demand from ruraland
allied sectors and tight financing environ-
ment, besides inventory correction by
OEMs, wholesale dispatches of LCV
(trucks) contracted by 13% during YTD
FY2020. Despite the rural demand senti-
ment witnessing an uptick in recent
months, supported by expectations of a
healthy rabi output, Icra expects the
Covid-19 outbreak and the associated
lockdown and restricted movement of
goods to have a bearing on the segment
over the near term.

Firms make a beeline for co-branded credit cards

SHRITAMA BOSE
Mumbai, April 8

THE GOING HAS never been this good for
bargain hunters. There was a time when
banks offered credit cards that gave a reg-
ular discount every time the consumer
swiped the card at a petrol station or trav-
elled by their favourite airline. But as con-
sumers increase spends via electronic
commerce platforms,there’s a shiftin how
card issuers and payment gateways offer
them benefits. Simply put, the more the
consumer spends the more these inter-
mediaries understand them and that
helps tailor products and services.

What’s also helping credit card usage
in India is a significant increase in accep-
tance since demonetisation in November
2016.To serve the fickle millennial cus-
tomer,cardsissuersarerushingto partner
with the platforms like Zomato, Flipkart
and MakeMyTrip that offer even more
than bells & whistles.

In the last couple of months, Zomato,
Flipkart and IndiGo have launched co-
branded cards with leading private banks
like RBL Bank, Axis Bank and HDFC Bank
offering a host of benefits, cashbacks and
easy EMIs.Industry experts say thatin the
last few years, the companies have been
approaching banks by floating requests-
for-proposal (RFPs) to launch co-branded
cards.Even Google has floated an RFPfora
co-branded card and is in talks with
prospective partners, FE has learnt.

This is in contrast to the older model
where banks would have to line up to col-
laborate with premium brands such as Jet
Airways orVistara.Rajeev KumarK, senior

In the last couple of months, Zomato, Flipkart and IndiGo have launched
co-branded cards with leading private banks like RBL Bank, Axis Bank and
HDFC Bank, offering a host of benefits, cashbacks and easy EMIs

vice-president, market development,
South Asia, Mastercard, says that the year
2018 alone saw 15 RFPs for co-branded
cards being floated by companies. “There
is huge potential for this market because
brands are themselves quite keen to
launch these cards now,” he said, adding
that such schemes help companies retain
customers better.

For instance, the Flipkart credit card
offered by Axis Bank offers 5% cash back
on all transactions, no-cost EMIs, airport
lounge access and upfront discounts to the
card holder. Zomato’s card offers cred-

its/points on online and offline purchases
asalsocomplimentary membership to the
app’s Gold service. Such offers are good
draws for bargain hunters.

While co-branded cards today account
for only between 5-10% of the overall
credit card market in terms of both cards
outstanding and spends, their share could
go up to 15-20% over the next five years,
says Sanjeev Moghe, EVPand head of cards
and payments,Axis Bank.What’s more, the
5.6 crore credit cards outstanding at the
end of January are understood to be held
by only between 3-3.5 crore individuals

and that means there is quite some room
for growth.

Another shift is in the process of
issuance. Given that the consumer and
digital companies are sitting on enormous
amounts of data about consumers and
have various tools to assess creditworthi-
ness of consumers, issuers have been
offering instant issuance without any
paperwork. Partners of Uber say that the
online cab aggregator prices rides on the
basis of the pick-up or drop location,which
helps it assess the financial bandwidth of
the consumer.Rides are priced differently
for different consumers as a result. The
digital card sits on the consumer’s phone
and itis good to go.In fact,cardsissued by
app-based companies often sit in the
application and golive before the physical
card reaches them.

Banks are seeing a good opportunity
here because co-branded cards, especially
those launched by digital players, help
them expand their card userbaseina cost-
effective manner.

Moghe of Axis Bank said, “Also, the
data from the various digital and e-com-
merce platforms enable us to underwrite
as well as reach out to the customer at a
pretty low cost. The co-branded card
propositionisawin -win forall — the cus-
tomer, the partner and the bank. A credit
card expands the size of the customer’s
wallet and a co-branded card comes with
more value in the form of points on that
particular platform and so it is also a loy-
alty mechanism.”

The companybenefits as the consumer
spends more with the co-branded cards
value proposition.
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Maruti cuts
production by 32%

THE COUNTRY’S largest carmaker
Maruti Suzuki India has decreased
production by 32.05% in March,
according to a regulatory filing by the
company.The company produced a
total of 92,540 units in March as
against 1,36,201 units in the year-ago
month, the auto major said. Passenger
vehicle production last month stood
at 91,602 unitsasagainst 1,35,236
unitsin March 2019,adip of 32.26%,
itadded.Production of miniand
compact segment cars, including Alto,
S-Presso WagonR, Celerio, Ignis, Swift,
Baleno and Dzire stood at 67,708
unitsas against 98,602 units in March
lastyear,down 31.33%.Production of
utility vehicles such as Vitara Brezza,
Ertiga and S-Cross,however, declined
by 14.19%t0 15,203 unitsas
compared to 17,719 units a year ago.

Airtel may see 13%
growth in consolidated

revenue by FY22: CLSA

TELECOM OPERATOR Bharti Airtel is
expected towitnessa 13% annual
growth in consolidated revenue,and
26% growth in EBITDAby financial
year 2022, mainly driven by tariff
hikes,according to CLSA.Bharti
Airtel’s mobile traffic has surged for
its 283 million subscribers, even
though with the majority of 4G
subscribers on plans offering 1-3 GB
data daily and unlimited calling, there
will be limited upside,a CLSAnote
said.“However,we still forecast a
13/26% revenue/EBITDA (Earnings
before Interest Tax Depreciation and
Amotisation) CAGR for Bharti Airtel
by FY22 led by tariff hikesand 4G
upgrades,”it said.

Hyundai integrates
entire sales networkwith

online sales platform

HYUNDAI MOTOR India (HMIL) on
Wednesday said it has integrated its
entire sales network of over 500
dealerships across the country with
itsrecently introduced online sales
platform.The company’s online sales
platform — Click to Buy — offersan
end-to-end retail experience to its
customers. Hyundai had launched a
pilot phase of the initiative with few
dealers of Delhi-NCRin January 2020.



